
FROM THE DESK OF CHAIRMAN

J. M. HOSIERY &  EBELL FASHIONS MERGES WITH LUX INDUSTRIES

Q4 RESULTS

During Q4 FY21 Lux Industries has completed the merger of 
J. M. Hosiery & Co. Limited (JMHL - brand Genx) and Ebell 
Fashions Private Limited (EFPL - brand Lyra) with Lux             
Industries Limited. The merger of these two companies with 
Lux Industries will strengthen the group’s presence across        

We are pleased to report a resilient 
performance for the quarter gone by. 
There was a progressive improvement 
in demand and consumption across the 
innerwear industry. Despite the local 
lockdown due to the Covid-19 
Pandemic and the resulting challenges 
during the quarter we witnessed 
healthy traction for our Economy and 
Mid-Premium categories and saw a 

gradual pickup in our Premium and Export Segment.

The completion of the merger delivered a merged financial for 
FY21 as well as FY20. The Company’s revenues grew by 17% 
to Rs. 1,965 crores. The EBITDA and PAT were at Rs. 393 
crores and Rs. 269 crores respectively, registering a stellar 
growth of 43% and 52% respectively. The EBITDA Margins 
have seen a significant improvement by 355 basis points to 
19.99% majorly on account of an increased share of value-added 
products and overall cost efficiency measures including             
advertisement expenditure. There was also a healthy                   
improvement in PAT Margins by 312 basis points to 13.71%.

PG-1

VOL II ISSUE IIINewsletter
April 2021 - June 2021

T H E  I N N E R  S T O R Y

The demand, albeit was strong, there were disruptions in 
the supply chain due to state-wise restrictions for the 
pandemic. While we anticipate Q1 FY22 to be relatively 
weak, we expect strong improvements from the second 
quarter.

Rising from the pall of Covid19 restrictions, the Company 
is taking all the adequate steps to develop robust business 
judgments. The company has also ensured measures for 
employee safety by conducting a 100% vaccination for all 
its employees at the Head Office as well as the Dankuni 
factory. 

geographies and product categories and bring in a lot of             
operational and financial synergies.

Lux Industries has observed robust performance for the 
year ended 31 March 2021 despite Covid-19 Pandemic 
induced challenges. 

Lux Industries also invested in its Greenfield expansion 
with capex of Rs. 110 crores, which will be will be           
completed over the next 12-18 months. The Capex is spread 
across a construction area of around 4,60,000 Square feet of 
which ~20% to 30% will be used for manufacturing units 
and the remaining for warehousing, storage, and finishing 
facilities. The company is also working towards more      
flexibility in terms of its capacity building with enhanced 
mechanical tools and a scientific way of working according 
to the market demand. 



LYRA EXPANDS PRODUCT PORTFOLIO WITH SHORT TUNIC

Lyra, at present, enjoys a superior level of consumer 
awareness and customer loyalty. Lyra is                      
ever-enthusiastic when it comes to brand expansion. 
Despite Covid restrictions, Lyra's clarion call to 
launch its new collection was much appreciated 
among its consumers. Expanding its product          
portfolio, Lyra launched a short tunic made from 
100% rayon that promises comfort and softness to the 
wearer’s skin. With a perfect fit and design, the tunic 
is suitably designed to mould any body shape       
seamlessly. Its colour lock technology ensures a 
brand-new new even after repeated washes. The tunic 
ranges from size S to XXL. 

LUX INDUSTRIES ROLLS OUT VACCINATION DRIVE AGAINST COVID

Vaccination is a crucial step in the fight against the             
pandemic. Understanding the importance of the situation and 
ensuring total safety and physical and mental well-being of its 
employees at the workplace, Lux Industries organized a  
vaccination camp for all its employees at the head office as 
well as its Dankuni factory.

Lux Industries rolled out its largest vaccination drive on 3 
June 2021 for all employees at the Head Office. A total of 245 
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employees were vaccinated at the HO. Family members of 
the employees were also welcomed at the camp for               
vaccination.

Lux Industries also set up its vaccination drive for its factory 
workers on 8 June, 11 June, and 19 June, vaccinating a total 
of more than 1500 employees at the factory. Lux Industries 
concluded its vaccination drive with 100% vaccinations 
across all age groups successfully. 



ONN LAUNCHES ITS NEW COMMERCIAL

LUX INDUSTRY CONDUCTS BOARD MEETING

ONN has come out with one of the most entertaining 
TVCs of the season to promote the brand’s signature ONN 
briefs. ONN also launched its new tag ‘Comfortably You’ to 
strengthen the brand’s appeal among its target audience. 
While the dialogues and background score offers a comforting 
and fun element to the commerical, the ambiance delivers a 
fresh look and feel to the brand and the product. Despite Covid 
restrictions, the TVC has garnered a niche viewership leading 
to a significant rise in product sales.

On 25 May 2021 Lux Industries organized its yearly Board 
meeting online amid pandemic. The Board meeting witnessed 
fresh additions to its panel of Board of Directors. Lux            
Industries appointed Mr. Navin Todi, Mr. Rahul Todi, Mr. 
Saket Todi, and Mr. Udit Todi as the Company’s Executive 
Directors. Furthermore, Lux Industries also appointed Mr. 
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Rajnish Rikhy and Mrs. Ratnabali Kakkar as the two new    
Independent Directors under its Board of Directors. 

The merger balance sheet of Group companies – Ebell       
Fashions Private Limited and J.M. Hosiery and Co Limited 
merged with Lux Industries Limited was also approved at the 
Board Meeting.



LUX TIES-UP WITH IPL

Lux Cozi’s partnership with IPL is fairly recognized by all across the      
country. Lux Cozi strategically focuses on reaching out to the masses and IPL 
is an appealing platform that helps Lux reach more discerning customers 
across every nook and corner of the country. In an endeavor to leverage the 
exhilarating bond during these trying times, Lux once again became the 
official sponsor of IPL in this season too.

Lux cherishes the partnership and wishes to carry it ahead in the future.  
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On which date, ‘Chartered Accountants (CA) Day is celebrated in India?

FEEFOC

OUNOP

AAIMZNG

EPCHA

TURTLE

Which Asian country was declared Malaria-Free by the World Health
Organisation recently?
What is the name of the new generation nuclear capable missile tested by
the DRDO?  
When is the International Day of the Celebration of the Solstice observed
every year by the UN? 
Which Indian airport has won the Airport Council International’s (ACI)
honour for Airport Service Quality? 
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Find 3 Brand’s Name

 QUIZ TIME

An ISO 9001:2015 INDIA”S BEST BRAND
OF THE YEAR AWARD 2018 INDIA’S MOST TRUSTED

BRAND AWARD 2019
India’s Power Brand,

2019 
IIndias Most

Admired Brand

PROUD OFFICIAL SPONSORS OF KKR


