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FROM THE CHAIRMAN’S DESK

Dear Colleague,

Congratulations to all for completion of another successful quarter. This quarter was indeed very
important as it mark the beginning of the financial year 2017-18. Though a quarter of transition, we
made solid progress on many fronts like after Varun Dhawan for Lux Cozi, the sensational
bollywood actress Parineeti Chopra was roped in as the new face of Lyra. New schemes on Lux
Cozi, Genx and Lyra were introduced in the market exclusively for our consumers. New products
were launched under ONN expanding our premium wear segment.

Throughout the quarter, Lux Industries has effectively maintained operational excellence and
reported growth with respect to business, profit, efficiency and various other parameters.

With so many expectations from our consumers, Lux Industry is now focused on strengthening our weaker areas and bring
phenomenal changes in the coming quarters.

ANNUAL FINANCIAL RESULTS

972.02 crore

This May, Lux Industries released their Quarter 4 financial results in the

market with their net profit rises upto 26.88%. Lux industries has reported a

profit after tax of Rs. 62.85 crore during the financial year ending March 31,

2017 compared to Rs. 51.34 crore in the previous year. The company’s profit

after tax during the quarter ending March 31, 2017 was Rs. 19.59 crore s
compared to Rs. 15.44 crore in the corresponding quarter of previous year, 940.87 crore | [
while turnover increased to Rs. 972.02 crore from Rs. 940.87 crore

VARUN DHAWAN FOR LUX COZI

Recently Lux industry signed the heartthrob of Young India - Varun Dhawan, as
its new Brand Ambassador for LUX Cozi. The company believes that with this
association Lux Cozi will resonate with the youth fraternity of the country.

The main reason for roping in the aspiring actor with Lux Cozi is
because over the years Varun has carved a niche in the minds of the film buffs and
critics. His style and fashion sense makes him endearing to all sections of the
audience cutting across age groups, especially the youth.

To reposition itself within the young audience, the company has taken the aid of
both print as well as electronic media. The hoardings with Varun Dhawan
sporting the stylish LUX Cozi vests were set up in major metros followed by
aggressive print advertisement all over the country. The electronic campaign
“Suno Toh Apne Dil Ki” featuring Varun Dhawan was also released nation-wide as
a 45 seconds commercial which showcased Varun in various avatars and which
was used across a mix of communication mediums like TV, Print, Radio, Onscreen
and Online.
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LUX COZI - PADS UP WITH KOLKATA KNIGHT RIDERS

J ust like last IPL season his year too, Lux Industries amazed the
hosiery market when they announced the collaboration of its flagship
brand Lux Cozi with Kolkata Knight Riders as one of the official
sponsors and the sole merchandising partner of the team. For this IPL
series, Lux Cozi has manufactured the playing and practice jerseys of : .
all KKR players and its support staff, with our brand logo “LUX "::ESE‘J : ﬂ,

Cozi” printed on the upper right chest on their jerseys. Along with this
we have also promoted & sold the fan merchandises of team KKR E"m /9 GION

under our brand. 'L m

The entire range of KKR merchandises were available at the in-sta- i‘;:g ;ﬁ.Hl(l
dium kiosks, online portals, malls and multi brand outlets where Lux’s iy

offerings were sold. The jerseys which were very appreciated by the KKR fans included round-necks and polos and were
prices between Rs. 250 and Rs. 450. Our association with IPL has always been a very satisfying experience and this year too,
this partnership with KKR has successfully added immense value to our brand.

LYRA ROPES IN THE BEAUTIFUL PARINEETI CHOPRA

Lyra, the complete women wear brand of Lux Industries has once
again created major buzz in the market as they roped in the beautiful
and vibrant Parineeti Chopra as their new Brand Ambassador. Along
with this, to fulfill the promise of comfort with style and to match
steps with the ever expanding fashion culture of the country, Lyra
has also come up with the top trends of fashion world comprising
Loungers & Track Pants, Jeggings, and Palazzos exclusively for
those girls and women who follow fashion like faith.

The main reason behind the bubbly and vivacious Parineeti Chopra
joining the club of celebrity endorsers of Lyra is to execute the
further plans of premiumisation and port folio expansion of the
brand. Thus, signing up the with the gorgeous Parineeti Chopra facil-
itates targeting the current youth fraternity reflecting confidence, simplicity and the

ability to think out of the box which synchronises with the marketing intentions of Lyra.

The main USP of Lyra products is that it gives a trendy look to the boring dresses of
women and boost their style statement everywhere. The shiny finish, ultra-softness and
great flexibility of the products add elegance to your personality and allow you to be
yourself all day conforming to the new tag line of Lyra “My Life My Lyra”.

With an aim to be the market leader, Lyra has always tried to present the best
advertisement campaign in the industry with successful celebrity endorsement to uplift
the brand to a newer level. There fore to give the brand more freshness a new TV Ee
commercial along with the slogan “My Life My Lyra” was recently released which Nk
showcased Pareneeti in many beautiful avatars donning Lyra products with grace and
style.
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CONSUMER SCHEME ON LUX

Consumers are the driven force behind the success of Lux Industries
and to keep our consumers satisfied, Lux Industries has always tricd [ : FREE socks
to come up with the best products and schemes. Last quarter, Lux [ 2N e wihpcsof 7y, @
Industries launched Lux Cozi Consumer Scheme on Pan India basis

where on purchase of every two Lux Cozi Vest, Briefs and Drawers
the consumers get one pair of socks worth Rs. 58 absolutely free. The E—
scheme launched in the first week of April was also applicable on Genx Briefs and Drawers.

Lux Cozi scheme was highly promoted with the aid of both print as well as electronic media. An exclusive TV Commercial
featuring our brand ambassador Varun Dhawan was also released nationwide to inform the consumers about our scheme
launch.

LYRA CONSUMER SCHEME

' Py L3 Thls May, Lyra launched an exclusive consumer scheme nationwide

% f‘h; 2 according to which on purchase of any two Leggings, one 50 gram pack of
M/ Boro Plus Prickly Heat Powder worth Rs. 33 was given completely Free
to the consumers.

= F R EE Lyra being the market leader in the women wear segment has always
B cown iz tried to present the best products and offers for the consumers and with the

ICE with 2 pcs of : ; ; )
= Lyra new scheme launch, the brand is once again trying to fulfill the promise of
i consumer’s delight by presenting the comfort of Lyra with something
e, - extra. The scheme which is highly promoted by the brand is running

~ successfully in the market and is very much appreciated by the consumers.

With the aim of becoming the best youthful
innerwear, sportswear and leisure wear brand in
the country, ONN Premium Wear has recently
launched two new ranges — ONN Active & ONN
Stretch in the market with the clear intent of
capturing the A and A+ retailers.

With new Stretch range, ONN introduced 4
innovative and global silhouettes crafted in 95%
cotton and 5% spandex fabric which ensure
perfect fitting and maximum comfort. The
designing of ONN Stretch complement modern clothing and enhances the style of innerwears.

Wide collection of stylish Track pants and Joggers are launched under the ONN Active for fashion conscious consumers.
Crafted with Supreme Cotton rich fabric for extra durability with contrast vertical side panels in polyester mesh, the designs
adds sporty vibe to the product. Because of its bold designs and great quality, new Active range could be worn as both
Sportswear and Loungewear.

o PG3
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GENX INTRODUCES “ENERGY SERIES” JUMBLE UP WORDS
' Genx e youth based brand from the house of Lux
':.J_ ‘ has recc;[rtlltl; 1n:?02uce((11ba nvat: casfall ?ange nfe;rl;led m

“Energy” aiming the youth of the country. With the | | | | | | | | | | |
top-notch quality material used, the Energy series

¥

v comprises of cool shorts and stylish track pants to make the
. consumers feel relaxed, comfortable, and extremely confident of ADELURB
own self.

Available in many bold colors and designs, the Genx “Energy”

series is not just tremendously comfortable and stylish but they are very
affordable too! Prepared with utmost focus on fashion and comfort, these lower
wears bestow impressive style and guarantees calmness.

CHAAMP PROMOTION

This June, Lux Industries Limited
celebrates the summer’s most awaited
Bengali movie “Chaamp” by collaborating &
with it as the advertising and in-film
branding partner. P

LLEX coﬁ | ,u

NKREICK

Lux Cozi, being the champion of hosiery
industry has always felt proud to be associated with Tollywood heartthrob, Dev
whose physical transformation and charismatic style compliments the brand
value of our product Lux Cozi vest, which is donned by the actor in the movie.

PUZZLE WORD

QUIZ TIME .
Find 2 Brand’s Name
(G[E[NJ1 [ofuls| | |

g 43rd G7 summit was held on May 26-27, 2017 in which country?

@ Which movie has has won the top prize at the 70th Cannes Film Festival?

@ Who becomes the first Indian to win a gold medal in an international fenc-
ing event?
India’s first-ever mega textiles trade event “Textiles India 2017 has started
in which city?

@ When the Prime Minister of India Narendra Modi did launched The Goods

and Services Tax (GST)?
CONTACT

LUK INDUSTRIES LTD. J.M. HOSIERY & COMPANY LTD.
PS Srijan Tech - Park, 10th Floor, DN - 52, 11/5 Shastri Nagar Angeripalayam
Sector - V, Salt Lake City, Kolkata - 700 091, India Main Road Tirupur - 641602, Tamil Naidu

Email: info@luxinnerwear | www.luxinnerwear.com Bi luxinnerwear [ lux_innerwear
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