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I congratulate all my
colleagues for a smooth
completion of the last
quarter and welcoming
another new quarter
with hope and
optimism. I believe the

FROM THE CHAIRMAN’S DESK

previous quarter was significant for the
organization as we unveiled one of our big
and revolutionary product — the Lux Cozi
Scented Vest. Apart from launching India’s
first scented vest, new products have also
launched under other brands from the house
of Lux.

As the last year ended on a positive note,
we started Q1 with fresh goals and targets.
This quarter, while we have worked towards
expanding our portfolio into niche segments,
we are also looking forward to many new
big and small launches, expand our brand
reach to the untapped areas, and bring
prodigious changes in the upcoming
quarters. Q1 have witnessed a good traction
for our product in the market.

Closing the financials on March 31, 2019, the
last FY reported a profit spurt of 13% by
generating a total revenue of Rs. 1,218 Crore as
against Rs. 1,079 Crore in FY 18. Our Earnings
before interest, tax, depreciation and
amortization (EBITDA) and profit after tax
(PAT) have both witnessed an improvement
with 110 basis points. Our EBITDA were at Rs.
190 Crore and PAT at Rs.101 Crore
respectively.

Likewise, we are committing to continue our
work efficiently and improve our financial and
operational efficiencies together throughout
our journey.

LUX COZI LAUNCHES SCENTED VEST, FIRST IN INDIA

Lux Cozi scented vests is India’s
first scented vest range from the house
of Lux. The scented vests range is a

one-of-its kind product launched by
Lux to give the good old vests a run
for their money. The innovation took

months of research and development
to design such a product, especially
for a tropical climate like ours.

Apart from fulfilling its promise of
comfort, the other unique feature of
these vests is that they retain their
fragrance even after continued
washes. Hence, the refreshing scented
vests is a landmark product in the
men’s innerwear category. The
scented vests are made from 100%
cotton and gives users a perfect fit to
ensure breathability and freshness
all day long.
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SCENTED VEST PRESS CONFERENCE - MUMBAI

Bollywood heartthrob Varun Dhawan, also the
Brand Ambassador for Lux Cozi launched the
scented vest range in a Mumbai conference on 16
April, 2019. With the new range of vests, Lux Cozi
took a phenomenal leap in the process of creating
value based products keeping in mind the essential
necessity and aspirational style quotient of India. At
a glittering and starry affair in Mumbai, actor Varun
Dhawan was joined by our company’s Chairman
Mr Ashok Todi, Managing Director, Mr Pradip Todi,
and Senior Vice president Mr Navin Todi.

Varun Dhawan also expressed his excitement about his association with Lux Cozi at the event and said that Lux Cozi has
been synonymous with quality, comfort and durability. The actor believes that with the onset of summer, India’s first
scented vests from Lux will revolutionize the vest game in the Indian innerwear segment.

SCENTED VEST PRESS CONFEREN CE

Lux Industries, being born in Bengal — the city,
which exudes culture and grandeur, always
believed in connecting with its consumers
culturally as well as emotionally. Post an
impressive event in Mumbai, Lux held yet
another press conference exclusively in Kolkata
to launch the product in its city of birth. Lux Cozi
as the official partner of Kolkata Knight Riders,
organized the conference with the KKR players
on 18 April, 2019. The KKR players launched the
scented vests range in the conference.

LUX CONDUCTS BUSINESS CONFERENCE IN OMAN

e i Lux industries organized a business conference on
DEALER MEET 2019 gl April 3, 2019 in Oman. Attendees in the conference
included key personnel from leading hypermarkets,
department stores, other retail owners, distributors
from Oman and their team, and other attendees from
our own organization, including our chairman Mr
Ashok Todi. The conference highlighted the
achievements of Lux Industries and platformed our
recent product launches.

KOLKATA

The business conference was followed by networking
and fun activities like raffle draw, musical
... cntcrtainment, and a sumptuous cocktail dinner.
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SCENTED VEST TVC STEALS THE SHOW

Amidst many other television commercial this season, one of the

most creative was the scented vest TVC by Lux Cozi. The TVC of 4

scented vest featuring actor Varun Dhawan was launched to promote - ~
the range of scented vests in India. In the TVC Varun Dhawan is seen 3 LUX COX1
sporting the scented vest in style and highlighted the vest as ‘Scent '

wali vest hai sabse best’. The 25 seconds TVC, -creatively j N INDIASIFIRET]
conceptualised and executed with a soothing background score was an ; "  SCENTED VEST

instant hit. This aided the brand garner huge craze for the product,
leading to a whopping sale of around 75 lakh piece in the first 25 days.

OVERSEAS CAMPAIGNS

[I.I.IX'E_Q-Z_I._;]

On a strategic roll-out to outspread its innovation
into the Arabian countries, an ad campaign on Lux

. INDIA’S FIRST
Cozi scented vest was conducted to promote the
. SCENTED VEST
scented vests range in UAE and Oman. The
NOW IN OMAN

campaign was carried out across major newspapers
and radio channels to promote the product in both the
countries.
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The newspaper campaign in UAE was carried out
on 23 and 30 May, 2019 in both Gulf Madhyamam
and Malayala Manorama. The radio campaigns were
scheduled from May 20 to June 5, 2019 in Radio
Mirchi, Hit FM, and Pravasi Bharati. NOW IN UAE.
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INDIA’S FIRST
SCENTED UEST‘E

In Oman, the newspaper campaign took place on
May 26 and June 2, 2019 in Alwajan (Arabic), and
June 1 and June 10, 2019 in Gulf Madhyamam. A
newspaper ad on the scented vests was also
published on May 26, 2019 in the Times of Oman.
Digital promotions through WhatsApp posts was
also carried out by Al Shabiba (an online news
platform in Oman) in Arabic on May 31 and June 1,
2019 respectively.

During the campaigns promoters stood near the
dispenser and sampled the soothing fragrance of Lux
Cozi scented vest to all the customers, along with
making them conversant with our newly launched
product features. These dispensers were displayed in
at least 25 to 30 hypermarkets in all the regions of
Oman. The promoter’s campaign was carried out
from May 30 till June 3, 2019 to carry out an active
marketing of the product.

o P63
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ONN FORAYS INTO WOMEN WEAR [ JUMBLE UP WORDS

AT MOTPEENYML
range in the last quarter, ONN,

the premium-wear brand from | | | | | | | | | | |
the house of Lux once again has

fresh launches in its Kkitty.

/ Expanding its market m
vehemently, the brand for this
quarter has added fresh | | | | | | | | | | |

. products under its Active wear

range for both men and women.

. While the new product range
for men include two different

style of track pants and hosiery shorts, the women wear comprises of polo
and round neck t-shirts.

The Active wear track pant range are crafted with premium combed cotton m

rich fabric, comes with ribbed waist band and contrast side piping. The | | | | | | | | | | |

women polos too are made with premium combed cotton rich fabric, and can
NABCALE

be worn as loungewear or casual tee. All these t-shirts are available in
attractive colours.

QUIZ TIME

@ Which state government has recently launched Pink Sarathi vehicles for

women’s safety? PUZZLE WORD
@ Who lifted the men’s singles title at the 2019 French Open tennis Find 2 Brand's Name
tournament?

@ Which was the first ever TV commercial done by Sachin Tendulkar, while

still a minor?
@ Which brand of apparels is running promotion campaigns in US where

they ask the customers to take a picture of theirs wearing their branded
dress and get a coupon that gives a ‘21’ % off in the next purchase at their
outlet?

@ Which airport of Madhya Pradesh has been declared as International
Airport?

CONTACT

LUK INDUSTRIES LTD. J.M. HOSIERY & COMPANY LTD.
PS Srijan Tech - Park, 10th Floor, DN - 52, 11/5 Shastri Nagar Angeripalayam
Sector - V, Salt Lake City, Kolkata - 700 091, India Main Road Tirupur - 641602, Tamil Naidu

Email: info@luxinnerwear | www.luxinnerwear.com Bl luxinnerwear [ lux_innerwear
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