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FROM THE DESK OF CHAIRMAN

Dear

Colleagues,

I hope every-
one is safe.
Hearty
congratulations
to each and
every one for

having swam across an ocean of hiccups
during the pandemic that shook the
entire nation. This half yearly has been
challenging for all of us in terms of
professional as well as personal front.
We, at Lux Industries have tried our best
to extend our support to all the members
of the Lux family during the rough patch

by ensuring everyone’s safety as our
major objective.

We all know that the outbreak of
COVID-19 and subsequent lockdowns
has impacted all industries to a great
extent. Despite major challenges in the
innerwear industry, we could put up with
our overall performance and churn a
satisfactory profitability for the first
quarter.

Post lockdown, we resumed work quite
slow, but we coped up effortlessly. We
have had a number of launches in this
quarter. To start off with were the new
normal essentials - the masks, following

with product launches in ONN, Lyra and
GenX. Gradually, we launched an IPL
special TVC for Lux Cozi for all the
cricket enthusiasts, and also partnered
with team KKR for the IPL.

We have also performed few CSR
activities to help others cope-up with this
hard-hitting situation. We expect more
improvements in the forthcoming
quarters with other inventions in the
pipeline. I thank you all for co-operating
with us and helping us to continue our
growth trajectory even in these
challenging times. We are hopeful of
combating this pandemic together as a
team.

HOW LUX INDUSTRIES TACKLED COVID’19

The nationwide lockdown from
mid-March owing to the covid’19
pandemic has shook the country’s
economy heavily. During the months,
our factories remained shut for almost a
month and a half, which rendered us
with loss of revenues. Post lockdown,
we were in continuous touch with our
distribution networks, which helped us
penetrate into the market. Lux worked
towards overcoming these challenges
and improved the company performance

to maintain its margins.

Furthermore, Lux also ensured safety
measures and processes across all its
plants, offices and work sites. We
provided materials on demand (the first in
the industry to start supplying) and
maximized precautions during product
delivery. We had also taken initiatives to
protect the mental, physical and financial
well-being of our workers and
employees, maintained workplace safety

like temperature check at the entrance
along with sanitation standards, ensured
work-from home for our team members
and employees, installed water taps
outside office premises for better
hygiene practices, built disinfectant
tunnels at the office entrance, periodic
electronic video communication calls,
sanitised  delivery  vehicles, and
distributed essential items in and around
our manufacturing units.

Q2 RESULTS

The second quarter have witnessed
significant green shoots in Tier — 2 and
Tier — 3 towns which continue to
outperform metro cities. Company’s
revenues for the quarter grew by healthy
9% to Rs. 387.8 Crores. EBITDA and
PAT stood at Rs. 74.2 Crores and Rs.
50.7 Crores respectively for Q2 FY21.

The EBITDA Margins too have seen a

significant improvement of ~380 basis
points to 19.1% majorly on account of
increase in value added products and
overall cost efficiency measures along
with a healthy improvement in PAT
Margins by ~160 basis points to 13.1%.
Our constant endeavour to optimise our
working capital cycle has started reaping
benefits. For the half year ended 30th
September 2020, our working capital

requirement reduced by Rs. 86 crores
and is at Rs. 413 crores compared to Rs.
499 crores as September 2019. While
export market was impacted in the last
quarter due to supply chain disruptions,
We saw some encouraging responses on
export front and expect export trade to
return to normalcy in coming few
quarters.

*The above figures are on consolidated basis
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OUR BIT OF HELP IN THE PANDEMIC

A core guiding principle of the Lux Group is to make a difference to the society by sharing our success and giving back in equal
measure. At Lux Industries Limited, we recognise the need for sustained progress of the society in order to pursue long term goals
that are beneficial for the community.

In the wake of Covid’19, Lux Industries has carried out few contributions for the vulnerable society. As a responsible citizen,
Lux has contributed an amount of Rs 50 Lakh in the Emergency Relief Fund, and distributed food packets to curb hunger for the
poor and the needy.
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‘THE NEW NORMAL’

V\' ho knew face masks would suddenly become the most essential thing we would require every time we step out. Lux
Industries has ensured to keep everyone protected with their newly launched range of face masks.

REUSEABLE

PROTECTIVE MASK
E S COVID-13

REUSEABLE
| PROTECTIVE MASK

=

Lux Cozi Premium

Mask - the Lux Cozi
Premium masks are three-lay-
ered masks made with 100%
cotton. It gives a wide face
coverage  for  maximum
protection. For perfect fitting,
the mask is crafted by lycra
ear loop which doesn’t get
lose. Economically priced at
Rs 40, these masks provide
absolute protection to its
wearers.

Lux Cozi Mask - Lux
Cozi face masks, made with
100% cotton are a three-lay-
ered masks designed to
provide the best protection to
its wearers. These reusable
masks are droplet resistance.
Super resistant and
comfortable to use, the Lux
Cozi masks are priced at Rs
45 each.

Lux Venus Mask - the
knitted two-layered designer
masks from Lux Venus are
reusable with anti-dust and
anti-bacterial properties along
with splash resistance to
provide extra protection. The
inner and the outer layer of the
mask is made with 100%
cotton, making them soft on
the skin and easy to breathe
through. These masks are
priced at Rs 49 for 2 pieces and
can be used up to 30 washes.

' 3 LAYER

PROTECTION MASK

ONN Mask - the

ONN masks are among
the premium masks
from the house of Lux,
formulated specially to

% .
NN filter bacteria, acts as an

anti-dust, and gives a
full face coverage with
easy breathability.
While the first layer of
the mask is made with
perforated mesh fabric
for air flow, the second
layer filters bacteria,
and the third layer is

made with premium
cotton for  droplet
protection and

anti-odor. These masks
are priced at Rs 60 each.
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LYRA LAUNCHES NEW SETS OF T-SHIRT

Amidst this pandemic, what did not stop was Lyra’s
zeal to fabricate and manufacture new products. To break
the monotony and add something fresh to its tee’s list,
Lyra launched three quarter and full sleeve t-shirts for the
season. With the approaching winters, these t-shirts are
something that will add value to the product portfolio and
will be loved by all.

Both the t-shirts are crafted with super soft cotton
stretch fabric, perfectly designed for a comfortable fit.
The ribbed neck enables for a better grip. Its tag free label
ensures for all day comfort. These are round neck t-shirts
and are available from sizes S to XXL.

When it comes to choose your
workout wear, sports bra are an
absolute  necessity. In an
endeavor to make those workout

sessions more  comfortable, s
supportive and fashionable, Lyra
has come out with its range of 1

sports bra with research-driven
designs. The Lyra sport bra
features a soft cotton comfort
along with sweat absorbent
power and a firm grip to build a
perfect support structure. These
bras are super stretchable and
provides an unmatched comfort

to its wearers. The available size -
ranges from S to XXL.

ONN WINTER LAUNCHES

Keeping its brand promise of being the most comfortable premium wear brand, ONN has launched its super comfortable winter
wear collection to suit the needs of its wearers. And this time, the collection is wide.

Printed Sweatshirts - ONN has yet again come up with its
premium winter wear collection for mens and kids. Breaking free from its
conventional sweatshirt patterns, ONN has launched its printed
sweatshirts in fresh patterns and designs. The sweatshirts are made with
super soft cotton and gives a modern fit for perfect comfort. The kangaroo
pockets give these sweatshirts a trendy look and imparts an ease of access
along with total comfort. The ribbed cuff and waist hem provides a perfect
look. The sweatshirts are available in four colours and ranges from size S
to XXL.
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ONN Junior Hoodie Jacket and

Sweatshirts - For the kids, ONN has come up
with junior printed sweatshirts and hoodie jackets.
The sweatshirts and hoodies are made with super
soft cotton. The printed sweatshirts are given a
special raising for warmth and pockets on each side
for extra ease. The hoodie jackets have cross pock-
ets, ribbed cuff and waist hem to add a fresh style to
the garment. Both the jackets are available in three
different colours in assorted print.
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Hoodie Jackets - With the onset of winters, ONN has launched its
exciting range of hoodie jackets to suit the winter-wear needs of its wearers.
These hoodies enjoy a huge demand and undoubtedly is one of the most
loved winter-wear products from ONN. Crafted with super soft cotton, the
hoodies give a modern fit for perfect comfort. Its cross pockets provide ease
of access. Available in five attractive colours, the hoodie ranges from size S
to XXL.

Hi-neck Jackets - The hi-neck jackets are a fresh collection from
the winter wear range of ONN. These jackets not only sports a classy look,
but will also add an elegance to your winter wardrobe. Crafted with super
soft cotton, the hi-neck jackets are super comfortable to wear all day long.
Its Kangaroo pockets, ribbed cuff and waist hem provides a modern fit
along with a sense of relaxation. Available in five different colours, the
size ranges between S and XXL.

Padded Jackets —New in its kitty, ONN has come up with another
fresh product by launching their sleeveless and full sleeves padded
jackets. These jackets are made with nylon outer shell and winter polly
wadding with pockets on both side. These feather weight jackets feels
super light on the body and provides that perfect warmth. While one of the
pattern boast an additional feature of reflecting string on both sides, the
other style encloses a special stitch across the body for a unique design.

These jackets come with heavy duty rubber zip and are available in two
colours, ranging from sizes S to XXL.
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GENX LAUNCHES WINTER APPARELS

\M ith the aim of becoming the sleeves t-shirt crafted from cotton
most sought-after brand for the rich textured fabric to provide that

youth in the country, GenX has §xtra Warrnth .and corpfort. The
recently launched two new JO88ersisa stylishly designed track
ranges in its winter wear pant made with super soft cotton

category. With GenX Tiago fabric and speci.a! nylon to boost
t-shirt, one can just take the garment resilience. The track
someone’s view towards them. suit is available in four attractive
The magic fabric tee is a full colours. Size ranges between S and

sleeve t-shirt designed to give the 2XL.

softest and warmest feel. Made

with cotton rich fabric and c : | x
special nylon, the Tiago t-shirt ®
features an enhanced style to add PREMIUMINNERS & CASUALS
durability to the garment and lets
you enjoy every move with
confidence. The t-shirt is
available in four attractive
colours, ranging from sizes S to
2XL.

GenX has also launched a track
suit for the winters, which
comprises a classic tee and a
jogger. The classic tee is a full

ANNUAL GENERAL MEETING, 2020

The Twenty Fifth Annual General Meeting
(AGM) of the members of Lux Industries
Limited was held on 24th September 2020 at
11:00 a.m. through Video Conferencing and
other Audio Visual Means (VC/OAVM). The
meeting was attended by all the Board of
Directors of the company along with the
shareholders. The main agenda of the AGM was
to consider and adopt the Audited Standalone
and Consolidated Financial Statements of the
Company for the financial year ended 31st

March, 2020 and the Reports of Board of Directors and the Auditors thereon.

The annual revenue of the Company stood at Rs. 1,207 crores in 2019-20 compared to Rs. 1,218 crores in 2018-19. The
EBIDTA of the Company for the Financial Year 2019-20 is Rs. 193 crores as against Rs. 189 crores in previous Financial Year
2018-19. The PAT of the Company for the current Financial Year is Rs. 126 crores as against Rs. 101 crores in previous
Financial Year. The earnings per share is Rs. 49.90 against Rs. 40.12 in the previous year.

*The above figures are on standalone basis
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‘THIS CRICKET SEASON, LUX COZI LAUNCHES NEW TVC

There is something special
about Lux Cozi TVCs each time a
new TVC is launched. Every
TVC differs from each other and
is set in a tone that exactly suits
the ongoing trend of the time. The
TVCs are not only fun to watch,
but also invigorates the mind in
no time.

This IPL, Lux Cozi came out ‘ ‘ ' - s U N o TOH
with a new TVC for all the cricket S e - APN E D l L KI

lovers. The exuberating TVC is

undeniably gives out a high-spir- ‘
ited vibe that we retain while
enjoying a cricket match. Varun
Dhawan once again aces his style
and captivates his audience,
making the TVC a hit all over
again.

LUX COZI PARTNERS-UP WITH KKR

To strengthen the brand image and recall in the minds of our consumers,
Lux Industries has always tried to remain in touch with those things that
directly appeals the masses. Associating ourselves with Cricket is one
such step that always brings us closer to the people.

This year Lux Cozi has once again partnered by team Kolkata Knight
Riders (KKR) in the IPL to be their official sponsor and merchandise
partner. Our collaboration with IPL has always been a very satisfying
experience and this year too, being the official partner of such popular
team has time and again added immense value to our brand.

LUX TVC GETS HOTSTAR STREAMING

To add to our branding list, this year Lux Industries partnered with online streaming app Hotstar as well as Star Sports to broad-
cast its’ TVCs throughout the IPL. Fans can now enjoy the new TVC of Lux Cozi in Hotstar and Star World this cricket season.
Along with this, viewers will get to enjoy the TVC of GenX as well.
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ONES PARTICIPATES IN BBD FLIPKART

oneK

INNERWEAR

OneS launched BBD special collection along with Flipkart . The collection
was aggressively promoted by Flipkart on their portal . Virat promoted the
same on his Instagram post.

A unique first for the brand to create special collections for the online
portals.

The brand aims to strengthen its relationships with the online portals and
also to become the dominant brand in the category in the near future

QUIZ TIME PUZZLE WORD

Which international organisation has released the report titled
‘COVID-19 and Tourism’?

@ When is the ‘International Literacy Day’ celebrated across the world?

Find 3 Brand's Name

g Which Indian state is set to launch ‘Roko -Toko’ campaign for urging
people to wear masks?

@ World Health Organization (WHO) has declared which region as free
of Polio disease?

@ Which is the most downloaded Covid-19 contact tracing application in

the world, as on date?
CONTACT

LUK INDUSTRIES LTD. J.M. HOSIERY & COMPANY LTD.
PS Srijan Tech - Park, 10th Floor, DN - 52, 11/5 Shastri Nagar Angeripalayam
Sector - V, Salt Lake City, Kolkata - 700 091, India Main Road Tirupur - 641602, Tamil Naidu

Email: info@luxinnerwear | www.luxinnerwear.com Bl luxinnerwear [) lux_innerwear
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