
FROM THE CHAIRMAN’S DESK

LUX CONFERENCE

Quiz time

Lux Cozi forays into the
Sultanate of Oman
ONN Exhibits at Kerala 

Big congratulations to all the trade partners for successful completion of another marvelous 
quarter. The ended quarter was indeed very crucial as Lux welcomed the Megastar of Bollywood 
Shri Amitabh Bachchan into its family.  The appreciation we received in the last quarter confirms 
that we have successfully managed to fulfill the expectations of the consumers in terms of adver-
tising.

In the upcoming quarter, we are planning to expand our premium category to strongly capture the 
niche market and strengthen our foothold in the weaker section. 

Lux Cozi associates with - ATKNew TVC’s for the new season
Lyra extends their fashion range 

This January, LUX organized its Annual Distributors’ Conference at Mumbai where more than 1000 channel partners from all 
over the country participated.  The conference held at The Sahara Hotel, Mumbai was a star studded event graced by Bollywood 
megastar Shri. Amithabh Bachchan along with youth icons Mr. Varun Dhawan and Ms. Parineeti Chopra.

During the course of the event, Shri Amitabh Bachchan, who was last year signed as the Brand Ambassador of Lux Venus 
addressed the channel partners of Lux and shared his thoughts regarding his association with one of the oldest innerwear brand.  
He also unveiled the new television commercial of Lux Venus at the event and wished for its success among the viewers. 

Also present in the ceremony was Mr. Varun Dhawan, who has been associated with Lux industries from past 1 year as the Brand 
Ambassador of its mother brand Lux Cozi. Varun Dhawan, who has a very warm relation with Lux Industry not only released the 
new TVC of Lux Cozi at event but also felicitated the top partners of Lux and wished them good luck for upcoming seasons. 

In the ceremony, the company also released the new TVC of its women wear brand Lyra from the hands of Bollywood actress 
Ms. Parineeti Chopra who is currently associated as its brand ambassador. The glittering evening concluded with a rocking perfor-
mance by Bollywood diva Sunny Leone. 
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LYRA EXTENDS IT’S FASHION RANGE 

NEW TVC’S FOR THE NEW SEASON
As Lux is the most advertising savvy innerwear brand in the country, true to its word this season Lux released not one, two but 
three new TVCs for three different brands featuring top bollywood actors and marking it as a memorable event in the history of 
Lux Industries. 

The new TVCs which were launched this year comprises of Lux Venus commercial featuring the most beloved actor of the 
country Shri Amitabh Bachchan. The second TVC which the company released was of its mother brand Lux Cozi featuring our 
very own Mr. Varun Dhawan and the last TVC to be released was of its women wear brand Lyra featuring the very beautiful 
Miss Parineeti Chopra. 

All the TVCs were appreciated by the consumers all over the country resulting in an increase in the demands of our products. 

From its inception, Lyra strongly believes in celebrating feminini-
ty and the spirit of womanhood. In the last few years, Lyra has been 
women’s precious confidant, creating products that complete her 
lifestyle, dreams and aspirations in all ways. Women now seek for 
Lyra stylish products to fulfill their fashion desires increasing the 
expectations from the brand to bring out more fashion products in 
the market. 

Continuing the brand promise of comfort, style and durability, 
this season Lyra introduced stylish Pencil pants among the fashion-
istas of the country to make their boring formal look a bit trendy 
and glamorous.  Made from cotton and linen blended fabric, Lyra 
Pencil Pants are soft and comfortable. Their elasticated back waist 
with hook closure provides perfect fit and makes it easy to carry all 
day long. The side seam pocket increases utility and gives a formal 
yet stylish look which makes it more attractive to the wearer.
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Along with this, the brand has also expanded its loungewear series by adding two more ranges of track pants which are styled 
for multiuse wearing. New Lyra track pants are crafted with a perfect blend of fabrics which feel ultra soft to the wearer’s skin 
and give them a tender feeling. 

Availability of new Lyra Tracks in trendy and bold colours adds glamour to the fun sessions and makes it a perfect choice for 
dancing, exercise and yoga purposes.
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LUX COZI FORAYS INTO THE SULTANATE OF OMAN

ONN EXHIBITS AT KERALA 
This March, ONN - the youth-centric premium brand of Lux industries, participated in the mega exhibition of intimate apparels 
– INTIMASIA 2018. The event was held at the exotic location of Kochi in order to help the intimate wear brands to expand and 
strengthen their business in Southern part of the country. ONN, which is mainly renowned for its international styling and  
premium quality, was among the top brands at the gala event where more than 70 intimate wear brands from all over the country 
participated and exhibited their designs and products.  Along with its products, the promotion and display of ONN ranges was 
also the highlight of our stall which showcased all its range at the fashion forum. All the products especially ONN Stretch and 
ONN Grande were very much appreciated among the shoppers at the exhibition.
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Lux Industries Limited, known for its innovative and customer-demand driven quality product offerings in India, entered the 
Arabian nation of Oman with a promise to offer the best to the customers from the vast portfolio of the brand. On a strategic 
roll-out to spread its reach into the deeper pockets of the Arabian country, Lux Industries has decided to export its products 
under brands like Lux Cozi, Lux Maestro, Lux Premium, Lux Venus and ONN Premium Wear to Sultanate of Oman. To mark 
their presence among the local consumers, Lux Cozi also participated in the renowned “Muscat Festival 2018” to showcase their 
products. A fun campaign was also organised at the event, where people were asked to click their pictures with the cutout of our 
new brand ambassador, Shri Amitabh Bachchan  and post it on our Face book page to win amazing prizes. The campaign was 
very successful as it attracted lots of consumers to our stall. Lux Industries is currently exporting to 48 countries in Africa, 
Australia, Middle East, Singapore and Malaysia.
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LUX COZI ASSOCIATES WITH - ATK
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Apart from serving with best quality products, Lux Cozi has always       
maintained to connect with masses by remaining in touch with sports which 
brought us closer to the people. After a successful collaboration in the last ISL 
tournament, this year too, Lux Cozi decided to be the associate sponsor of 
“ATLÉTICO DE KOLKATA”. The team representing Kolkata which is also 
the home ground of Lux industries, has performed with great  consistency in 
this seasons of the Indian Super League (ISL) just like Lux Cozi who has 
been constantly serving the consumers with their high quality products over 
the years. Though the team could not get their hands to the winning cup, our 
collaboration with “ATLÉTICO DE KOLKATA” team was a satisfying   
experience which added immense value to our brand. 

Who has been appointed as the new Director-General of the National      
Testing Agency (NTA)?
Which Indian sportsperson has bagged gold in the women’s 25m Rapid 
Fire Pistol event at the 2018 ISSF Junior Shooting World Cup in Sydney?
Stephen Hawking, the legendary theoretical physicist has passed away. He 
belonged to which country?
Who has won the best actress award at the 90th Academy Awards 2018?

Which state hosted the first-ever Pelican Bird Festival-2018?

GAEELTN

PAPEDR

ORFOMCT

YSSCAL

CNOOLITLEC

J.M. HOSIERY & COMPANY LTD. 

G I N GG
I A T E T
J S MG

A

DP N E S
S A I

A

O
W N

I C L

U

I
E

MG

T G H

E

EE

M

M

P

RE T TX RUE
R

T
T

 QUIZ TIME

THE WORLD'S GREATEST
BRANDS & LEADERS

2015-ASIA &GCC
THE ADMIRED BRANDS

& LEADERS OF ASIA 2015

Jan – March, 2018 VOL - I ISSUE - I


