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LUX tie-ups with Umang and IPL

LUX CONFERENCES

The Annual Conference of Lux Industries was held in Yerevan, capital city of Armenia from January 15 to January 26, 
2019. About 450 channel partners participated from all over the country. The conference conferred legendary awards to its 
distributors who have been associated with the organization from a very old time. Awards for Top Sellers and Product   
Excellence were also handed over in the conference.

Lux Industries rolled out two new television commercials for Lux Cozi and GenX at the conference. A video was also 
presented related to vision 2025 showcasing envisions of the company.  

The South India Annual Conference in Bali was held from January 8 to January 11, 2019, and attended by 100 distributors 
from South India. The award for Best Seller was given in the conference. 

The ONN South India Conference in Kolkata welcomed participation of over 40 distributors from South India. The event 
which was held on February 20, 2019, too gave away mementos to the Best Seller.

ONN expands its product portfolio
LUX launches two new TVCs

Lyra launches new products
Quiz time

Heartiest congratulations to all for welcoming yet another fulfilling financial year. The last three 
quarters witnessed considerable progress with fresh launches and offers in its product range. 

2019 started on a good note as the company held its annual conferences in Armenia, and the south 
India conference in Bali.

Throughout the year, Lux industries have been successful in maintaining a consumer-driven 
approach. With its operational fineness, Lux Industries has reported a consistent growth on its  
product range.

We look forward to fresh launches and tie-ups, foray into newer horizons and develop our weaker areas to achieve new 
milestones for the group in the coming years.

January – March, 2019 VOL I ISSUE I



ONN EXPANDS ITS PRODUCT PORTFOLIO

LUX LAUNCHES TWO NEW TVCS

Lyra, the complete women wear 
brand of Lux industries once again 
proved it to be the market leader in the 
women wear segment by unveiling 
two of its new launches at the Lux 
conference in Armenia. The brand 
goes on to fulfill its promise of a 
woman’s delight by introducing the 
segment’s latest night pyjamas and 
round neck t-shirts.

LYRA LAUNCHES NEW PRODUCTS

ONN is the premium innerwear and casual wear 
brand from the house of Lux Industries. Since its 
inception, ONN believes in providing products to our 
customers for an ultimate comfort and style.

ONN, which is known for its high quality and             
innovative product design in the market, recently 
expanded its product portfolio with fresh launches in 
the Relaxz range. The range includes briefs, mini 

We all know that Lux is an ever-enthusiastic innerwear brand when it comes to promoting its products and launches. This 
season too, we came across new TVCs from Lux for its two different brands. The first is the new commercial of Lux Cozi, 
featuring the youth-icon-actor Varun Dhawan. This commercial has gained immense popularity within a short span of time. 
The second commercial, which is the GenX, is shot with international models and the concept features fun, fashion and style. 
This      commercial is developed keeping in mind the latest fashion trends of the youth.

trunks, white vests, textile boxers, ladies t-shirts, kids t-shirts, and other junior range. The Relaxz range is a specially 
designed inner wear for the youth with individual qualities and characteristics, and provides a superior feeling of being 
grand, sporty, casual yet trendy. 
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FRESH OFFERS ON THE GO

THE ALL NEW LUX MOZZE

Consumer Schemes: With the era of digitization, e-buying and selling have increased manifold, especially among the 
youth of the generation. Understanding the significance of online retail, the company rolled out a paytm offer on ONN 
T-shirts, where the customers would get Rs. 45 paytm cash back. This offer was valid all over India except the north-east. 
The ONN buy 2 get 1 free offer on innerwear also generated a buzz among the young generation. The offer was valid only 
for the north-east region on select range. 
Both the offers led to a considerable increase in the sale of the product. 

Retail Schemes: Recently, Lux industries once again came up with fresh retailers’ schemes to further consolidate its 
market position. The company rolled out two summer special offers on the purchase of GenX Gym Vest and Casual wear, 
two retail schemes on Lux Venus innerwear for Group B, and one scheme for Cozi-Her. The offers are rolled out in listed 
regions. Retailers on purchase of specified units will get a chance to travel abroad or win free gifts.

In an endeavour to further intensify the brand’s USP and fortify with the masses, Lux has once again come up with a unique 
concept with the launch of its new ankle-length invisible socks or loafer socks that has an elastic grip along with few strips 
of silicon for better heel gripping. These socks are comfortable and stylish, and can be opted for casual, party as well as 
formal wears. 

To increase production of socks, Lux recently installed 86 new fully electronic machines imported from China for a        
complete revamping of the total capability of the same. This step increased the socks production capacity to 55000 dozen 
pairs per month. 

The new 200 Needle and 168 Needle Machine is also likely to ensure production of incremental quantum of finer quality 
socks.

ONN is the premium innerwear and casual wear 
brand from the house of Lux Industries. Since its 
inception, ONN believes in providing products to our 
customers for an ultimate comfort and style.

ONN, which is known for its high quality and             
innovative product design in the market, recently 
expanded its product portfolio with fresh launches in 
the Relaxz range. The range includes briefs, mini 
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LUX COZI BAGS THE BEST BRAND OF
THE YEAR AWARD

LUX TIE-UPS WITH UMANG AND IPL

Lux Cozi, synonymous as the   ‘people’s 
brand’ has held its USP high all throughout 
its journey. The hosiery products, which 
caters to mid-to-economy segment has over 
the years received unanimous appreciation 
from various research companies for its 
unmatched product range and quality. On 
March 8, 2019, Lux Cozi effortlessly       
managed to bag yet another as the ‘BEST 
BRAND OF THE YEAR 2018’ by          
Berkshire, USA.

Which company launched Project Sangam to boost India’s Swachh Bharat 
Mission?

Who topped the Forbes’ list of World’s richest sports team owners 2019?

Which company markets the toothpaste brand Glisters?

What is the name given to the superfast Delhi-Varanasi train that will have 
the first of the Made in India- Train 18?
What is the name of the mobile app developed by the Election            
Commission of India for the 2019 Lok Sabha election?

LGEVGOR

MOPRDAA

NLTASYAIC

ABNRD

CACENDE

The previous tie-ups of Lux Industries with the two-time winner KKR in the 
Indian Premiere League (IPL) has been incredible. This season too, Lux Cozi 
continues to be the proud official sponsor of the team. The Team’s first match 
of the season kicked off on March 24, 2019 in the home venue- Eden 
Gardens. We are hopeful of a long-term association with IPL and KKR! 

Lux Cozi was also the ‘Co-Powered by’ partner for entertainment show, 
Umang 2019. The show was telecasted on Zee TV on Sunday, February 3, 
2019.
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Find 2 Brand’s Name

 QUIZ TIME


