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We heartily welcome
you all to a successful
completion of Q2. The
innovations and
progressions made in the
Ql yielded us
tremendous appreciation,
especially for the launch
. of Lux Cozi Scented
Vest, the first ever in India. Even, our overseas
campaigns conducted to promote the scented vest
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range in the GCC countries were a
huge hit as the product did
immensely well in their market.

This quarter, we opted for
developments that proved to be
quite beneficial for the organization.
Be it the launch of one8, increasing
our product range under our
premium brand ONN and trendy
brand GenX, or launching Taapsee

Pannu as the new face for Lyra, we
garnered a noteworthy response from
our consumers all across.

Meanwhile, many new projects are
in the pipeline, starting from our
portfolio expansion to new launches.
We believe these persistent changes
will enable wus achieve new
milestones for our brand in the
coming months.

LUX TIES-UP WITH VIRAT KOHLI’S
ONES UNDER ARTIMAS FASHIONS

TAAPSEE PANNU-
THE NEW FACE FOR LYRA

Artimas Fashions Pvt. Ltd., a subsidiary of Lux Industries
Ltd., and the official licensee for Indian cricketer Virat Kohli’s
one8 innerwear collection has recently launched the
much-awaited one8 innerwear range. The one8 innerwear has
initially launched two collections under the brand, ‘Edge’ and
‘Game’, which include innerwear varieties and socks in the
premium category. The company has officially flagged off the
brand on e-commerce with a TVC featuring Virat Kohli.

The product range has been meticulously idealized for a
generation, which is always on the move and believes in
finding comfort in every situation. Staying true to brand
philosophy, the subtle branding strikes a chord with the core
messaging “Comfort for the Restless”.

After successfully establishing itself .
as the leading legging brand in the =
country, Lyra is now topping the
chart of becoming the number one
women’s wear brand in the
segment. To welcome this change,
the brand recently roped in the
compassionate actress Taapsee |3
Pannu as the new face for Lyra.

As Tapsee Pannu is perfectly in
sync with the youth, and the
generation’s latest-favoured, she
will aptly strike a chord with the
brand’s consumer base. This
move will not only reflect the
actress’s confidence, positivity

and liveliness of the brand, but

will also aid the brand to

connect with its consumers « .
directly. T

The latest slogan of Lyra “Time to
Style” is a straight message to its
consumers that if you got to style, it’s

none other than Lyra.
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THE LATEST WINTER COLLECTIONS ARE HERE!

ONN « After increasing its product portfolio vehemently, the premium wear
brand ONN has recently launched two new products — hoodies and sweatshirts
under its winter wear collection. The new hoodies and sweatshirts promises to
satisfy the consumers and take care of their winter wear needs. Both the hoodies
and the sweatshirts are something unique in its own segment. They are extremely
stylish and are made from super soft cotton, which will give a modern fit for total
comfort. While the sweatshirts give a trendy look with pocket on each side, the
hoodies have cross pockets, ribbed cuff and waist hem to provide a modish look
and ease of access. These can be worn as casual or lounge wear layering top.

GenX: With an aim of becoming the most sought after innerwear,
sportswear and leisure wear brand for the youth, GenX has also launched two new
products — hoodies and sweatshirts under its winter wear range. The stylish
hoodies and sweatshirts from GenX is specially designed to keep its wearers
warm all winters. The special nylon seams will enhance the durability of the
garment and the ribbed lycra on the body of the garment will provide an
unmatched comfort. These hoodies and sweatshirts come in an array of colours
and embroidery to choose from.

ONN EXPANDS INTO KIDS WEAR SEGMENT

Contlnumg its brand promise of total
comfort, ONN has now ventured into
the kids segment by launching the
ONN Junior polos under the brand’s
Active Range. The junior polo t-shirts
are made from premium combed
cotton with a stylish silhouette for
better fit. The t-shirts have a striking

embroidery on chest, which enhances
the look of the wearers. The bi-color
tipping applied on sleeve & collar
makes the polo more attractive. Kids
can choose from an array of attractive
colors.

LYRA LAUNCHES
‘BLACK PLUS’

LUX COZI XYLO TRUNK
THE LATEST FROM LUX COZI

Consumers are the driven force behind the
success of any brand, and to keep our consumers
satisfied, Lyra has always tried to come up with
innovative products in the market. Staying true to
its consumers, the number one legging brand has
once again come up with a fresh innovation with a
one-of-its-kind fabric — the ‘Black Plus’. This
fabric will provide the leggings with a 100%
blackish tone, with no silver shine in the legging
like before.

After launching the Lux Cozi Scented Vests
as its flagship product, Lux has now
launched the Lux Cozi Xylo Trunks. The
Xylo trunks are extremely stylish and fits
perfectly to the wearer’s body. The trunks are
made from 100% cotton yarn, which makes
it super soft to the skin. Its ultra soft elastic is
made with lycra band that leaves no mark to
the body. The trunk comes in six different
colours.
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LYRA TVC WINS HEARTS

Recently Lyra launched its most awaited television commercial of the ;
season featuring their new brand ambassador Taapsee Pannu. In the latest
TVC Taapsee is seen flaunting the latest collections from Lyra in almost ‘%a
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every occasion, where it aptly showcases the theme of the TVC — “Bahane
Kam Pad Jayenge Par Styles Nahin”. The main USP of the commercial lies
in featuring the brand’s product portfolio and rightly synchronizing it with
the marketing intentions of Lyra.

Also with the approaching festivity, and understanding women’s desire to

style, the TVC successfully appeals its audience to style their occasion with Lyra. Hence, the tagline #TimeToStyle has
connected well with its audience and hence, attracted a large number of viewers from all across.

ONN LAUNCHES NEW TVC FOR MEN’S POLOS AND TEES

ONN, the premium-wear brand too has rolled out a new
television commercial to promote its men’s polos & tees. As ONN
has always been a youth-centric brand, the latest TVC is shot in a
way to specially attract the youth. The TVC captivatingly entices
the youth so that they can connect themselves with the situation
along with the coolness associated with the brand and the product.
The cool music and the background appropriately matches with the
brand attributes, the featured product and the tagline — Comfortably
Cool!

UX COZI LAUNCHES ITS NEW TVC FOR SCENTED VEST

Lux rolled out yet another new TVC for Lux Cozi
Scented Vest featuring our very own Varun Dhawan. The
new TVC is quite fun and entertaining where Varun is seen
~ in a wrestling ground wearing the Lux Cozi Scented Vest.
& ! Varun manages to win the match by enchanting his opponent
D s/ NDIA’S FIRST with the scent of the vest. The TVC is shot in Hindi and is

SCENTED VEST enjoyed by viewers all across.

TheTVC have managed to acquire a substantial viewership
in its own segment.

ONN - ALL INDIA SALES MEET, 2019

ONN, the premium wear brand hosted its annual sales meet, 2019 - “Strength to Dominate 2.0” for all India sales team
of ONN. ONN took this opportunity to thank every sales member for their consolidated efforts in FY 2018-19.

As a token of appreciation, ONN organized the Sales Meet, 2019 at the Holiday Inn Resort located in Uluberia, Howrah,
West Bengal. The meet was a two-day fun filled event from July 28, 2019 to 30 July, 2019, and the main conference was held
on 29 July. The purpose of the conference was to motivate the sales team along with developing future strategies for the brand.
The conference was attended by about 150 sales members from all over India.
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JUMBLE UP WORDS

Rewards are a company’s assets. As we all know that hard work pays off,
Lux Industries, time and again has been awarded for its contribution and BUASANRNITIO
achievements in the segment.

In a proud moment, Lux Industries has bagged three awards in this quarter. | | | | | | | | | | |

Lux Cozi, which is the flagship brand of Lux Industries won three most
prestigious awards of the country. Lux Cozi was awarded India’s Most m
Admired Brands and Leaders, 2019 by White Page International and UK
Asian Business council; India’s Most Trusted Brands, 2019 by IBC; and | | | | | | | | | | |

India’s Power Brand, 2019 - Most Powerful Symbol of Brand Excellence by
Daily Indian Media.

Lux COII
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QUIZ TIME PUZZLE WORD

g Kaushal Dharmamer is associated to which sports? Find 3 Brand’s Name

@ The 5th International Ramayana Festival (IRF-2019) was held in which
city?

@ Which stock exchange was the first in Asia?
@ Which industrialist is to be honoured with Asia Pacific Golf Hall of Fame?
@ Who partners with SonyLIV to provide mobile inflight entertainment?

CONTACT

LUK INDUSTRIES LTD. J.M. HOSIERY & COMPANY LTD.
PS Srijan Tech - Park, 10th Floor, DN - 52, 11/5 Shastri Nagar Angeripalayam
Sector - V, Salt Lake City, Kolkata - 700 091, India Main Road Tirupur - 641602, Tamil Naidu

Email: info@luxinnerwear | www.luxinnerwear.com K} luxinnerwear [} lux_innerwear
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