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L
MARKET

MARKET OUTLOOK & COMPANY UPDATE

Economy & Market Update

U Subdued consumption demands because of
inflation, etc

U Trends similar to preceding Quarters

U Brands continue to expand strategically in
key markets

U Yarnprices remain stable

0 WhYYA OKIYyyYyStQ 06SAyYy3
their core strategy

U Discretionary spending is expected to
Increase with a robust wedding season
starting in November

Lux Industries Limited

Brand Performance

U Clear shift towards organized segment

U Strong brand recall felt Power brands performing
well despite inflationary pressures

U Menswear brand witnessed volume growth
Cozi ~11% & Venus ~3% (HYECYoY)

Operatlonal nghllghts

(RINRBIS NV E B3 LN & I9N a $ ANDB c”)é;
wEAYESIENRQ Ay Ada RSodzl

U Increased solar power capacity from 1MW to
1.7MW,

i Launched2¥9 . h F2NJ 6KS . N} YR

U Strategically broadening its reach within established
markets

U Increased focus on modern trade andem
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AT A GLANCE

ENSURING EVERYDAY COMFORT FOR DECADES

Lux group Unique in its value proposition

No.1 X 1,213 Crores 34 crore 2 lakh+ 46+

Indian innerwear Consolidatedevenue Garment pieces** Retailer network across Country export presenc
company from operations* manufacturing capacity India
(volume terms) across 9 statef-the-art

plants

~15% 95% 3,350+ 5K+ 100+

Share in organized Fill rate against industr Employees {Y,aT | Y2y Products spanning
men's innerwear marke average of 80% largest innerwear innerwear, outerwear
ranges. It will be 13K+ and athleisure wear
color and size counted categories
separately
F I, 9QHp
F F 9 al NQHRMD

Lux Industries Limited
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MILESTONE

BUILDING ON A RICH LEGACY

1957

A ShriGirdhari Lal-Todi founded
Biswanath-Hosiery Mills

1993-1995

A Exportccommencedacross:the
Middle East, Africarand Europe

A LuxindustriesLitd was
incorporated-as: a PublicLtd

(2019

A Kartik /Aaryan.wasronboarded a
\ 4

and TaapseePannurfor Lyra.
A LaunchedIndia's first scented
vest LLux Cozi

A Launched One8rbrand
2017-2018

brand ambassador for Lux/inferno

2021
A Merger of JM. Hosiery and

Ebell Fashions with LuxA
Industries
2022

A Setting up-of new-manufacturin
facility at Hosiery Park, Kolkata

A Relaunchedrand "L.ux
Venus'and onboarded Salman

g

2024

A Shri/Ashek Kumar Todi; Chairman
the Companyseceived:h =Kl NJ
fabYaY bwyid, 1081 aNIRE  H J
House:of Lords (UK: Parliament),

Company
2003 A Varun'Dhawanropedin-asbrand ~ Khan-as brandrambassador Lomtrn .
: A A ManufacturingrEacility at
_ ambassador of Lux-Cozi Onboarded-Sourav:Ganguly for ) _
A 1PO/launchedoversubscribed ) - Jagadishpur, Hosiery Rark; West
Y 4 ti ‘73‘ Amitabh Bachehandecame: tacl Lux Cozi Bengal has become operational
imes of the brands-of lLux Boman traniand Satish Kaushjk A g : fation _
2010-2012 L aunched 'Lyral lingerie were signed:as the: face fonLu gilynf:hsfac;zaﬁgeargnd F“:l%gﬁlr.;e
A ShahRukhiKhan became brand _ _ Inferno and LuX o2 'ivioQ a & t, & g 4 O zy :
ambassador for ONN A LuxClassic & kux \enus:Classic respectively. A Nj-/ Z% e o] A
A Lux/Industries:launched relaunched 2023 Year 23/2@4 bidz
womenswear brand |Lyta’ 2015-2016 (Contd.) A Roped in Janhvi-Kapoor as brandg 1 &\ oo NBO2 3
A LoaYiXidnaiaaay SR 9 a bR @ady RRINQF 2 NI W[ 6 JlézlyF;\NAé L2l
2015-2016 (Contd.) largestrhosiery product UINID IR QKA for wdndzi S € I £ %NJ‘B‘{;‘VD 5IRED BRANDS
YA Sharesilisted othe BSE and manufacturing-plantinDankuni iV A Onboarded Jacqueline: Ferna '
NSE A e OF YIS iR Rkl | Yﬁﬁdé/'iéﬁDeW%‘??@ﬂlﬁséra d ]
N ) /)" primary sponsor \_ 1da i R2NKE F2NJ [ dzE / 21T A
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BRAND PORTFOLIO

LUX PRODUCT PORTFOLIO

‘a"
YLUXCOZI 1' _ L LI X )w/g,?
Nt Y/ -— ,
aSyQa Kidswear w“( \ VE NLUS . .
Innerwear  Vest asyQa LYyYySNDJE
\B/e'S:‘ II;/It_egfa : \B/;':tf: Womenswear
rie rie
5 New Launches Innerwear
Trunk Trunk OXErs : Brassieres
T-Shirt Half Pant T Shirts Rainwear categor Panties
Lux Venus Her _
Track Pants : : Camisole
: Lingerie
T-Shirt Shapewear
y) Mens Outerwear
Olle e e Womenswear
Track Pant Joggers \v :
TOTAL COMFORT Jackets SOCkS ggcgég ngg:::gz
Mens Sweatshlrt asyQa LyysSNpb/ Kurti Pant
Innerwear Kidswear Vests Boxers ¢ Palazzo
Vest T- Shirt T Shirts Shorts T-shirts
Brief Track Pant Track Pants Winterwea - -
_ : Nightsuits
Trunk Sweatshirt Briefs & Trunks Sweatshirts
Thermals Jackets Tracks

Lux Industries Limited
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PRESENCE

WIDENING AND DEEPENING REACH

1,170+ dealers'
network

550+

Sales teams drive offtake

18

Warehouses (12 states)

Strategically located
manufacturing units
(West Bengal, Punjab,
Tamil Nadu and Uttar
Pradesh) to address
growing markets

Lux Industries Dankuni Factory

Available in 2 lakh+ mulsi
brand stores and 1EBOs

Stronger eretail platform

presence

Lux Industries Limited
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13 Depots drive faster
distribution in India

Participated in
LYRAII Qa . A33
Exhibition on
Gifting &
Promotional
Solutions
GDAFTGa 2
OELREé AY
Delhi

2 NJ
b S

Q\ ;U(




EXPORT PRESENCE

TAKING HOMEGROWN BRANDS TO THE GLOBAL MARKET

Star Export

)

Government ‘%
of India L0y otk

25

New countries added in
past 5 years

46+

Countrywide presence

60

Targeted countrypresence
by 2025

House

recognition m

o "%
o]

&

¢

Iraq
Kuwait
s Saudi Bahrain Qatar UAE
: : erman i
Market traction in Y Arapia oman
. . s e e Chad Sudan 2
tropical countries wl o7 o %
i i oy ) oo - Mali ““Jordan Lo "N Nepal
(|nCIUd|ng GCC *),TLQ‘ { Ni 7 ot ﬂw.r" 5.9 Myanmar
. . w 7 . X ” Z iger *”"’”5!-. ”.~jt — "\ﬁm
region and Africa) = M ) 7 Dy ™
> 7 77 77 7 / 7 ~ .
2 \ -\'& Nigeri Algeria x ) !‘ v A Thailand
' igeria | At 4 :
b o - 8 9 Moroces” .J’ o / 7‘.
- v Benin o K A s y = _ HongKong
: ¥ Burkina Fase we ™ 4 2 . "‘ o
Geographywise sales (  seneqal , Yo 3
L Gambia ® e .'%’24 779 °
. P+ ° : 7 Yemen
Bissau oN v 4 )
Panama y _ ) : oo ! Y % Malaysia
Guinea X K % 7 Djbouti .‘ \l N Sri Lanka
93(y 205 RigPa A B 7% /), 8
(0] Ghana/ e \ Ethiopia 2 Indonesia
. J Gabon f ’,"‘ Kenya o
Domestic 7 1 Uganda 2
7 ¥ Angola ® 7
7 Cameroon . -
2 p
7% <
South Africa Republic of Singapore
Congo Australia
EXpOI’tS Democratic
Republic of
Congo

Lux Industries Limited
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GOVERNANCE

ADVANCING WITH GOOD GOVERNANCE

' Strong Management Team ]

A PromoterDirectors with 25+ years of A Inducted new members in the recent year
average industry experience; expertise new member include:
Sales & Marketing, Brand Promotion, 19.82% 1.14%
ProductDevelopment Board service & Pradip Kumar Kandag General Manager, 0.08% 4.77%
Governance. Secretarial & Legal

A Independent Directors with expertise in
Accounting & Finance, Legal, Product
Development & Packaging and Strategy.

- _ Growing Trust
A E&Y continuing as Internal Auditor

A S.K. Agarwal and Co Chartered

74.19%

A Marquee investors lik&ife Insurance

: [ f Indi h »
Accountants LLP is the Statutory Corporation of India, among others m Promoter = Mutual Fund = Non-Instuitional = Flls = Insurance Company
Auditor A Covered by key research and brokerage

houses such as Anand Rathi, SMIFS, B&K

Securities, Phillip Capital 25% 50%

Women Independent Share of Independent
Directors Directors on Board

Lux Industries Limited
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OPPORTUNITY LANDSCAPE

NEW PRODUCTION FACILITY

WEST BENGAL HOSIERY PARK, KOLKATA

Commissioned 4.50 lakh square feet, ‘State-of-the-Art’ 5 =
facility which is spread over 5 acres of land, with 30% ==
allocated for manufacturing and the remaining area '
dedicated to warehousing, storage, and finishing facilities.

! [
(| “-51““& R
.
o .

Lux Industries Jagadishpur HosiBark Facility
Lux Industries Limited
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OPPORTUNITY LANDSCAPE

RESPONDING TO MARKET OPPORTUNITIES

1,170+ 3,350+ 30+ years X40+ crores

Strong distribution channel Employee workforce Longstanding dealeelationshig Nearterm investment to augment
production through internal accrua

%24 to X1790 ~15% X328 crores*® 674+

Price range of products Existing market share in men's  Gross ash balance Districtspresence in India
innerwear

Lux Industries Limited
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STRENGTHS

GROWTH INITIATIVES

Expansion: Foraying into new segments

and geographies and expanding multi N _@7
channel footprint é\l/% =
Expansion Technology

Quality: Creating new benchmarks
for quality and comfort

Lux value w o
Gy ween (@)
Integration Efficiency
Quality

Technology: Augmenting digital
capability with investments in
automation (SAP HANA) for
enhanced operational control

Efficiency: Presence across
value-chain and scale driving
organisationwide efficiency

g — W W - T Ty Po ¥

= " (AR .Si'\ﬂ" = 173$-"

Lux Industries Limited
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MANUFACTURING

ENHANCING MANUFACTURING CAPABILITIES

Consistent manufacturing
excellence for over 3 decades

Ability to consistently deliver high
guality products on timely basis

Investment on machines from
Italy, Germany, and Singapore

wnrex:  MA%

Sharing Passions

Mayer & Cie.

Rundstrickmaschinen

Yarn
3 Crkg

Flexible core manufacturing
process

Key focus areas: quality, cost
effectiveness and innovation

Manufacturing

Process

Completed upgradation and
replacement of old

equipment
34 Cr pcs
Cutting

Morgan :ecnica'
eenica

priaptt

Note **Qutsourced to job workers with strong company control

Lux Industries Limited
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NEW MARKETS

VENTURING INTO NEWER REGIONS AND SEGMENTS

From an innerwear Becoming an alkeason
pureplay to a mix of brand is about being a
athleisure and outerwear reliable choice, meeting
player consumer needs every

day of the year.

Launched new campaign for Catering to apparel

a[ dzE / 21T A . 2 & InéedsioPmembeR dta i S
1ARQa S| N Family

[ F dzy OKSR YSyQa
outerwear segment under 2%

cec el - uKeE§S 0. yﬁ 6 [  dzEs
LINE Rdz00  dzy RS NI 4l K th%Nér]od ) o 195G

portfolio in men.

Introduced new thermal

[ 21 A DI NJY Yeg

Diversify product portfolio in
female (innerwear & outerwear)
and kids segment

Domestic Sales

CENTRALEREAST
mSOUTH

Lux Industries Limited
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ENORTH

Launched Rainwear
category under the brand
W[ dzE +Sy dza Q

Introduced 'Lux Venus Her'

lingerie line, expanding our
esteemed 'Lux Venus' brand to
OF0SN) G2 62YSyQa
needs too.

Unveiling 'Lux Nitro Neo":
Redefining Men's Outerwear
to meet the Elevated Fashion
Aspirations of Modern Men.




MULTICHANNEL FOOTPRINT

A Growing wholesale
market presence

A Association with 1,170+
dealers with focused
engagement initiatives

Strong presence in
multi-brand outlets and
large format stores

H MULTI-CHANNEL FOOTPRINT

‘\' .

Adopting investmentlight
#FOFO model

¢ NBESUO NBOSY dzS
from online sales in next 3 1%

years N
Dealer attrition

Enlarging ecommerce footprint with Amazon, Flipkart, Tata 1 1
Clig Myntra and AJIO, among others

amazon g % M AJIO

#*FOFO: Franchisevnedfranchise operated

Exclusive brand
outlets (EBOSs)

Lux Industries Limited

Average daily online
orders

60+

Large store formats t(
showcase the entire
product range

18



BRANDING

360° BRANDING INITIATIVES

Building brands
judiciously

085 crores

Branding investments in the last
aSgPSy &8SENB Ay

Salman Khan, Sourav
Ganguly, Jacqueline
Fernandez, Vijay |
Deverakonda,
VarunDhawan,
Boman Irani, Janh
Kapoorare brand

8%
| Average share of revenues
/ spent on branding

endorsers (Fyi8l , 9QHp O
Sponsored KKR team 13
in the IPL to enhance .
brand visibility - Return on every rupee spe
| & -. _ on Brand promotion for
& Il ., 9QHDPp

Lux Industries Limited
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BRANDING

RATEGY

@

Creating Innovativeproducts Sustaining
Successful brand andlaunches brand
across different promotion

price point
Clear and consistent Evolving Strengthening
brand product communication endorse_m(_en
Y  salience compatibility

@

Messaging around desired Translating brand strengths in
consumer aspiration quicker offtake and shorter
receivables cycle

©

YVLUX COZI

has been recognised as the

BRAND
OF THE YEAR
2023-24——

Recagnises
LUX COZI
As a Paragon of Branding Excellence

BRAND OF THE YEAR 2023-2024

T
Luxcozi

Lux Industries Limited
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DIGITALISATION

ACCELERATING DIGITAL ADOPTION

[  dzy OKSR W[é&N} [/ 2yySOi
developing new age solutions = Retailer App a first of its kind
for better customer experiences' app to directly connect with its
¢ led by Prateek Agarwal and retailers

his team.

IT New Initiatives by
Process

Rollout new website Internal Tea
G2YYAYUSNY I GA2Y I € Experience
ONNlineplatform for
customers

— Geographic Technology
Endto-end IT solutions through | [ | dzy OKSR WxSydza [/ 2
dealer integration systems App- to directly connect with its Functional

retailers Expansion

Led by BibeMaity, CIO and his
25-member team

Lux Industries Limited
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