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Lux Industries Limited

MARKET OUTLOOK & COMPANY UPDATE  

Economy & Market Update
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üSubdued consumption demands because of 
inflation, etc

üTrends similar to preceding Quarters
üBrands continue to expand strategically in 

key markets
üYarn prices remain stable
üΨhƳƴƛ ŎƘŀƴƴŜƭΩ ōŜƛƴƎ ŘǊƛǾŜƴ ōȅ ǇƭŀȅŜǊǎ ŀǎ 

their core strategy
üDiscretionary spending is expected to 

increase with a robust wedding season 
starting in November

üClear shift towards organized segment 
üStrong brand recall felt ς Power brands performing 

well despite inflationary pressures
üMenswear brand witnessed volume growth ς 
     Cozi ~11% & Venus ~3% (HYE YoY)č

Brand Performance

Operational Highlights

ütǊƻƳƛǎƛƴƎ ǊŜǎǇƻƴǎŜ ǊŜŎŜƛǾŜŘ ŦƻǊ ōǊŀƴŘ Ψ[ǳȄ ±Ŝƴǳǎ 
wŀƛƴǿŜŀǊΩ ƛƴ ƛǘǎ ŘŜōǳǘ ǎŜŀǎƻƴ

ü Increased solar power capacity from 1MW to 
1.7MW.

üLaunched 1st 9.h ŦƻǊ ǘƘŜ .ǊŀƴŘ άhbbέ ƛƴ .ŀƴƎŀƭƻǊŜΦ
üStrategically broadening its reach within established 

markets
ü Increased focus on modern trade and e-com

MARKET
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Lux Industries Limited

ENSURING EVERYDAY COMFORT FOR DECADES

Lux group

Leadership

No.1  мΣнмо /ǊƻǊŜǎ
Indian innerwear 
company 
(volume terms)

Consolidated revenue 
from operations*

Prominence

~15% 95%
Share in organized 
men's innerwear market

Fill rate against industry 
average of 80%

Scale

34 crore 2 lakh+ 46+
Garment pieces** 
manufacturing capacity 
across 9 state-of-the-art 
plants 

Retailer network across 
India

Country export presence 

3,350+ 5K+ 100+
Employees {Y¦ǎΤ ŀƳƻƴƎ ƛƴŘǳǎǘǊȅΩǎ  

largest innerwear 
ranges. It will be 13K+ if 
color and size counted 
separately

Products spanning 
innerwear, outerwear 
and athleisure wear 
categories

AT A GLANCE

Unique in its value proposition
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Lux Industries Limited

1957
Å Shri Girdhari Lal Todi founded 

Biswanath Hosiery Mills

1993-1995
Å Export commenced across the 

Middle East, Africa and Europe
Å Lux Industries Ltd was 

incorporated as a Public Ltd 
Company

BUILDING ON A RICH LEGACY
MILESTONE

2003
Å IPO launched- oversubscribed 

4 times

2010-2012
Å Shah Rukh Khan became brand 

ambassador for ONN

Å Lux Industries launched 
womenswear brand 'Lyra' 2015-2016 (Contd.)

Å /ƻƳƳƛǎǎƛƻƴŜŘ 9ŀǎǘŜǊƴ LƴŘƛŀΩǎ 
largest hosiery product 
manufacturing plant in Dankuni

Å .ŜŎŀƳŜ Yƻƭƪŀǘŀ YƴƛƎƘǘ wƛŘŜǊǎΩ 
primary sponsor

2019
ÅKartik Aaryan was onboarded as 

brand ambassador for Lux Inferno 
and Taapsee Pannu for Lyra.
ÅLaunched India's first scented 

vest Lux Cozi 

ÅLaunched One8 brand

6

2022
Å Setting up of new manufacturing 

facility at Hosiery Park, Kolkata
Å Relaunchedbrand 'Lux 

Venus'and onboarded Salman 
Khan as brand ambassador

Å Onboarded Sourav Ganguly for 
Lux Cozi

Å Boman Irani and Satish Kaushik 
were signed as the face for Lux 
Inferno and Lux /ƻǘǘΩǎǿƻƻƭ 
respectively.

2024
Å Shri Ashok Kumar Todi, Chairman of 

the Company receivedά.ƘŀǊŀǘ 
{ŀƳƳŀƴ !ǿŀǊŘΣ нлноέat The 
House of Lords (UK Parliament), 
London

Å Manufacturing Facility at 
Jagadishpur, Hosiery Park, West 
Bengal has become operational

Å Launched Rainwear and Lingerie 
ŎŀǘŜƎƻǊȅ ǳƴŘŜǊ ǘƘŜ ōǊŀƴŘ Ψ[ǳȄ 
±ŜƴǳǎΩ

Å .ǊŀƴŘ Ψ[ǳȄ /ƻȊƛΩ Ǝƻǘ .ǊŀƴŘ ƻŦ ǘƘŜ 
Year 2023-24.

Å [ȅǊŀΩ ǿŀǎ ǊŜŎƻƎƴƛȊŜŘ ŀǎ ΨLƴŘƛŀΩǎ 
aƻǎǘ 5ŜǎƛǊŜŘ .ƻǘǘƻƳǿŜŀǊ .ǊŀƴŘΩ 
ōȅ ¢w!Ωǎ ah{¢ DESIRED BRANDS

2017-2018
Å Varun Dhawan roped in as brand 

ambassador of Lux Cozi
Å Amitabh Bachchan became face 

of the brands of Lux

Å Launched 'Lyra' lingerie

Å Lux Classic & Lux Venus Classic 
relaunched

2021
ÅMerger of J.M. Hosiery and 

Ebell Fashions with Lux 
Industries

2015-2016 (Contd.)
Å Shares listed onthe BSE and 

NSE

2023
Å Roped in Janhvi Kapoor as brand 
ŀƳōŀǎǎŀŘƻǊ ŦƻǊ Ψ[ȅǊŀΩ ŀƴŘ 
¦ǊǾŀǎƘƛ wŀǳǘŜƭŀ ŦƻǊ ΨDŜƴ·Ω

Å Onboarded Jacqueline Fernandez 
and Vijay Deverakonda as brand 
ŀƳōŀǎǎŀŘƻǊΩǎ ŦƻǊ [ǳȄ /ƻȊƛ



Lux Industries Limited

LUX PRODUCT PORTFOLIO
BRAND PORTFOLIO
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Womenswear
Outerwear
Leggings 
Jeggings
Kurti Pant
Palazzo
T-shirts
Night-suits
Sweatshirts
Tracks

Womenswear
Innerwear
Brassieres
Panties
Camisole
Shapewear

aŜƴΩǎ LƴƴŜǊǿŜŀǊ
Briefs
Vests
Boxers
T Shirts

aŜƴΩǎ 
Innerwear
Vest
Brief
Trunk
T-Shirt

Mens
Innerwear
Vest
Brief
Trunk
Thermals

aŜƴΩǎ LƴƴŜǊǿŜŀǊ
Vests                     Boxers
T Shirts                 Shorts
Track Pants          Winterwear
Briefs & Trunks

Kidswear
Vest
Mega
Brief
Trunk
Half Pant
Track Pants
T-Shirt

Mens Outerwear
T- Shirt             Half Pant
Track Pant       Joggers
Jackets             Socks 
Sweatshirt

Kidswear
T- Shirt
Track Pant
Sweatshirt
Jackets

New Launches
Rainwear category
Lux Venus Her 
Lingerie



Lux Industries Limited
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WIDENING AND DEEPENING REACH

1,170+ dealers' 
network

18
Warehouses (12 states) 

550+
Sales teams drive offtake 

PRESENCE 

Available in 2 lakh+ multi-
brand stores and 11 EBOs

Stronger e-retail platform 
presence

13 Depots drive faster 
distribution in India

Strategically located 
manufacturing units 
(West Bengal, Punjab, 
Tamil Nadu and Uttar 
Pradesh) to address 
growing markets 

Participated in 
LƴŘƛŀΩǎ .ƛƎƎŜǎǘ 
Exhibition on 
Gifting & 
Promotional 
Solutions- 
άDƛŦǘǎ ²ƻǊƭŘ 
9ȄǇƻέ ƛƴ bŜǿ 
Delhi
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Lux Industries Limited

TAKING HOMEGROWN BRANDS TO THE GLOBAL MARKET

Market traction in 
tropical countries 
(including GCC 
region and Africa) 

Star Export 
House 
recognition 
by 
Government 
of India

EXPORT PRESENCE

46+ 
Country-wide presence

25
New countries added in  
past 5 years

60
Targeted country-presence 
by 2025

Panama

Senegal

Gambia

Bissau

Guinea

/ƻǘŜ ŘΩLǾƻƛǊŜ

Burkina Faso

Ghana

Benin

Cameroon

Gabon

Angola

Democratic 
Republic of 
Congo

South Africa

Morocco

Algeria

Germany

Mali

Niger

Chad

Jordan

Sudan

Saudi
Arabia

Kuwait

Bahrain
Qatar

UAE

Oman

Yemen

Nepal

Myanmar

Hong Kong

Thailand

Malaysia

Singapore

Sri Lanka

Indonesia

Australia

Ethiopia

Kenya

Uganda

Togo

Djibouti

Nigeria

93%
Domestic 

7%
Exports 

Geography-wise sales

Republic of 
Congo 

9

Iraq



Lux Industries Limited

ADVANCING WITH GOOD GOVERNANCE

50%
Share of Independent 
Directors on Board 

25%
Women Independent 
Directors

ÅPromoter-Directors with 25+ years of 
average industry experience; expertise- 
Sales & Marketing, Brand Promotion, 
Product Development, Board service & 
Governance.

Å Independent Directors with expertise in 
Accounting & Finance, Legal, Product 
Development & Packaging and Strategy.

Å Inducted new members in the recent year 
new member include:

Pradip Kumar Kandar ς General Manager,          
Secretarial & Legal

     

ÅMarquee investors like Life Insurance 
Corporation of India, among others

ÅCovered by key research and brokerage 
houses such as Anand Rathi, SMIFS, B&K 
Securities, Phillip Capital

Experienced Board Strong Management Team 

Growing Trust
Å E&Y continuing as Internal Auditor

Å S.K. Agarwal and Co Chartered 
Accountants LLP is the Statutory 
Auditor

GOVERNANCE
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74.19%

0.08%

19.82%
1.14%

4.77%

Shareholding Pattern as on 30.09.2024

Promoter Mutual Fund Non-Instuitional FIIs Insurance Company



Lux Industries Limited

12-13   Opportunity landscape



Lux Industries Limited

NEW PRODUCTION FACILITY
OPPORTUNITY LANDSCAPE

Lux Industries Jagadishpur Hosiery Park Facility
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Commissioned4.50 lakh square feet, Ψ{ǘŀǘŜ-of-the-!ǊǘΩ
facility which is spread over 5 acres of land, with 30%
allocated for manufacturing and the remaining area
dedicatedto warehousing,storage,andfinishingfacilities.

WEST BENGAL HOSIERY PARK, KOLKATA



Lux Industries Limited

RESPONDING TO MARKET OPPORTUNITIES

3,350+
Employee workforce

OPPORTUNITY LANDSCAPE

30+years
Longstanding dealerrelationship

нп ǘƻ мтфл
Price range of products

~15% 
Existing market share in men's 
innerwear

ону crores*
Gross cash balance

674+
Districts-presence in India

40+crores
Near-term investment to augment 
production through internal accrual

13

1,170+
Strong distribution channel
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Lux Industries Limited

STRENGTHS

GROWTH INITIATIVES

Expansion: Foraying into new segments 
and geographies and expanding multi-
channel footprint

Lux value 
system 

Expansion Technology

Integration

Quality

Efficiency

Technology: Augmenting digital 
capability with investments in 
automation (SAP HANA) for 
enhanced operational control 

Efficiency: Presence across 
value-chain and scale driving 
organisation-wide efficiency 

Quality: Creating new benchmarks 
for quality and comfort

15



Lux Industries Limited

MANUFACTURING

ENHANCING MANUFACTURING CAPABILITIES

Consistent manufacturing 
excellence for over 3 decades

Flexible core manufacturing 
process

Note **Outsourced to job workers with strong company control 

Key focus areas: quality, cost 
effectiveness and innovation

Completed upgradation and 
replacement of old 
equipment

Yarn
3 Cr kg

3
 C

r kg

3
 C

r 
kg

3
4
 C

r p
cs

Cutting
34 Cr pcs

Manufacturing 

Process

3
4
 C

r 
p
cs
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Ability to consistently deliver high 
quality products on timely basis

Investment on machines from 
Italy, Germany, and Singapore



Lux Industries Limited

VENTURING INTO NEWER REGIONS AND SEGMENTS

NEW MARKETS

From an innerwear 
pureplay to a mix of 
athleisure and outerwear 
player

Diversify product portfolio in 
female (innerwear & outerwear) 
and kids segment 

Domestic Sales (%)

17

Becoming an all-season 
brand is about being a 
reliable choice, meeting 
consumer needs every 
day of the year.

Catering to apparel 
needs of members of a 
Family

19%

21%

26%

7%

27%

CENTRAL  EAST  NORTH 

SOUTH WEST

Launched Rainwear 
category under the brand 
Ψ[ǳȄ ±ŜƴǳǎΩ

Introduced 'Lux Venus Her' 
lingerie line, expanding our 
esteemed 'Lux Venus' brand to 
ŎŀǘŜǊ ǘƻ ǿƻƳŜƴΩǎ ƛƴƴŜǊǿŜŀǊ 
needs too.

Introduced new thermal 
ǇǊƻŘǳŎǘ ǳƴŘŜǊ ǘƘŜ ōǊŀƴŘ ά[ǳȄ 
/ƻȊƛ DŀǊŀƳέ

Launched new campaign for 
ά[ǳȄ /ƻȊƛ .ƻȅȊέ ǘƻ ǇǊƻƳƻǘŜ 
ƪƛŘΩǎ ǿŜŀǊΦ

[ŀǳƴŎƘŜŘ ƳŜƴΩǎ 
outerwear segment under 
ǘƘŜ ōǊŀƴŘ ά[ǳȄ /ƻȊƛέ ǘƻ 
diversify the product 
portfolio in men.

Unveiling 'Lux Nitro Neo': 
Redefining Men's Outerwear 
to meet the Elevated Fashion 
Aspirations of Modern Men.



Lux Industries Limited

EXPANDING THROUGH MULTI -CHANNEL FOOTPRINT

ÁGrowing wholesale 
market presence

ÁAssociation with 1,170+ 
dealers with focused 
engagement initiatives

<1%
Dealer attrition

4,000+
Average daily online 
orders 

160+
Large store formats to 
showcase the entire 
product range

11
Exclusive brand 
outlets (EBOs)

MULTI-CHANNEL FOOTPRINT

Adopting investment-light 
#FOFO model

¢ŀǊƎŜǘ ǊŜǾŜƴǳŜ ƻŦ млл /Ǌ 
from online sales in next 3 
years

Strong presence in 
multi-brand outlets and 
large format stores

Enlarging e-commerce footprint with Amazon, Flipkart, Tata 
Cliq, Myntra and AJIO, among others

#FOFO: Franchise-owned-franchise operated

18



Lux Industries Limited

CRAFTING 360 ° BRANDING INITIATIVES 

Building brands 
judiciously мΣлур ŎǊƻǊŜǎ

Branding investments in the last 
ǎŜǾŜƴ ȅŜŀǊǎ ƛƴŎƭǳŘƛƴƎ I¸9Ωнр

8%
Average share of revenues 
spent on branding  
(FY18- I¸9Ωнрύ

мо
Return on every rupee spent 
on Brand promotion for 
I¸9Ωнр

BRANDING

Sponsored KKR team 
in the IPL to enhance 
brand visibility

Salman Khan, Sourav 
Ganguly, Jacqueline 
Fernandez, Vijay 
Deverakonda, 
VarunDhawan, 
Boman Irani, Janhvi 
Kapoorare brand 
endorsers

19



Lux Industries Limited

CREATING SUCCESSFUL BRAND STRATEGY

BRANDING

Creating 
Successful brand 
across different 

price point

1

Clear and consistent 
brand product 

salience

Messaging around desired 
consumer aspiration

Translating brand strengths into 
quicker offtake and shorter 

receivables cycle

7

Innovativeproducts 
andlaunches

2

Evolving 
communication

8

Strengthening 
endorsement 
compatibility

6 5 4

Sustaining
brand

promotion

3

20



Lux Industries Limited

ACCELERATING DIGITAL ADOPTION

DIGITALISATION 

End-to-end IT solutions through 
dealer integration systems

[ŀǳƴŎƘŜŘ Ψ±Ŝƴǳǎ /ƻƴƴŜŎǘΩ wŜǘŀƛƭŜǊ 
App- to directly connect with its 
retailers

Rollout new website 
άƻƴƴƛƴǘŜǊƴŀǘƛƻƴŀƭΦŎƻƳέ ŘƛǊŜŎǘ 
ONNline platform for 
customers

IT New Initiatives by 
developing new age solutions 
for better customer experiences 
ς led by Prateek Agarwal and 
his team.

Led by Bibek Maity, CIO and his 
25-member team

[ŀǳƴŎƘŜŘ Ψ[ȅǊŀ /ƻƴƴŜŎǘΩ 
Retailer App- a first of its kind 
app to directly connect with its 
retailers

Internal Team 
Experience

Timeline
Process 
Change

People

Technology

Functional 
Expansion

Geographic
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